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ver 16 million travelers will enter the Free City Wi  -FiI 2ne
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MEDIA KIT

powered by LV.Net and the City of Las Vegas.
LV Net
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~' PRESIDENT’S LETTER

LV.Net has been providing High Speed Internet service since 1996. | am incredibly
excited to share our comprehensive Media Kit. We appreciate you and invite you to be a part of the
LV.Net family .

LV.N e t Bree Wi-Fiservices were announced by the City of Las Vegas on December 5,
2013 at a Downtown Grand . The transmission is powered by the team at LV.Net. Over the past 5
years LV.Net has installed radios on light poles for Internet service around the Downtown Area. The
increased density of nodes magnifies Internet connectivity to Wi-Fidevices . The plan of LV.Net isto
expand the radius of free Wi-Fizone to a 3-square -mile rate in 2014.

The reputation of LV.Net as a longtime local company providing quality High Speed
Internet services fosters immediate faith with their users. The broadcast acceleration sets us apart
from the competition . We dedicate ourselves to working diligently with each of our partners and
clients to allow them to capitalize on the best Internet experience that LasVegas has to offer.

Whether you desire to attract more customers or enhance a better recognition of your
brand, you can be sure to reach even more with the help of LV.N e t Bree Downtown Wi-Filnternet .
LV.N e t tBasn strikesto create the best mobile advertising solutions for your marketing needs .

All the best to your continued success. We look forward to partnering with you.

Marty Mizrahi
President
LV.Net
LasVegas.Net
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Geofencing and audience
targeting zone.

LV Net
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~ DOWNTOWN VISITORS

Travel Travel
_ %, in parties = in parties of R
> More likely to be older *,, of two adults : fourormore .
(50.4 years) :

Retired High school
Stay significantly longer than educated
B> other visitors 2.3+ min
(39 nlghts & 49 days) ----- ssmsmmmEnm . Downtown sEssEEEEEEEEEEE] A
Lodgers -
Separated or From the
More frequently visit Las divorced United States
> Vegas than other visitors
(2.2 visits in a year) K : .
".’ Arrive :  Plan the trip *,
+ onMondays : more than 90 .,
* days in .
s .advance *1
b Yo =i
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~  EXPENDITURES

How Downtown Visitors
Spend Money?

vV
889% 58% 46% 11%
( N f N f N\ [ )
Gambled. Afttended a show. Visited bars and Paid for additional
99.7% gambled in the clubs. attractions.
Downtown Areaq.
Gambling $ 598.41
Food and drink  $ 259.23
Shopping $ 174,53
Shows $115.59

Sightseeing $80.24

LV Net



